
Benefiting the culture 
and community of  
{ŀƴ [ǳƛǎ hōƛǎǇƻΧ 

Celebrating jazz and 
nurturing the human spirit, 

one event at a time. 

 

SAN LUIS OBISPO JAZZ FESTIVAL 
September 29-30, 2012 



Scott Andrews, Festival Director and Founder 
Scott is a jazz saxophonist who launched the 2009 1st SLO Winter 
Funk Festival. He is also CEO at ARRiiVE Business Solutions, a firm 
who launches products and startup organizations. 

Kevin Costigliolo, Festival Coordinator  
Kevin is a promoter and concert producer for over 10 years on the 
Central Coast (including Cayucos Music Festival, Pozo, and beyond) 
and is skilled in all aspects of coordinating a successful festival.  

Sue Cosper, Festival Treasurer 
Sue is an accountant with Longcrier & Assoc. and brings a well 
rounded finance background to the organization. 

Executive Team 

 

 

We are a professional 
organization dedicated to 
promoting world quality 
music events in San Luis 
Obispo.  

 

SLO Jazz Festival is a non-
profit organization 
committed to promoting 
local and world-class jazz-
related music to benefit 
businesses, schools, 
students, and the music 
arts community in San Luis 
Obispo, California.  

 

A percentage of our 
proceeds will offer jazz 
scholarships to promising 
students of jazz in our local 
community. James Scoolis, Ed. D., Education Coordinator 

James leads Burning James & The Funky Flames and Principal of 
Monarch Grove Elementary. James coordinates Youth In Music. 

Jim Davis, MPA, Festival Partnerships & Collaboration 
Jim coordinated the Morro Bay Harbor Festival  for over 6 years 
and booked the bands for Savor the Central Coast by Sunset 
Magazine in 2010. 



Our Plan 

ÅYouth in Jazz Education Program 

ïJazz workshop from middle school to adults 

ïScholarships and additional development 

ÅAnnual Concerts and Special Concert Events 

ïBenefit the City and members year-round 

ïEstablish a stronger jazz culture in SLO 

ÅInternational Quality Jazz Festival in SLO, CA 

ïReaching 3,000+ attendees in year 1 

ï100,000+ media impressions 

 



      
CASE STUDY: How SLO Jazz Festival might grow with support & development: 

ü  The 54th Annual Monterey Jazz Festival 

Worldôs longest running and best jazz festival, generating    931,000,000 media impressions in 

2009, with 500 artists appearing  

on 8 stages spread over 20 acres of nonstop jazz          

     

ü  The Monterey Jazz Festivalôs Jazz Education Programs 

Year-round, world-renowned, successful educational endeavors reaching 200,000 students 

around the world, and generating 11,000,000 media impressions 

  

ü  The 2012 Monterey Jazz Festival All-Stars National Tour 

Taking the Festival across the USA with Grammy-winning artists 

appearing in 30 - 50 cities before 40,000 fans, generating 45,000,000 media impressions 

 
 

ü$38,000,000 economic impact from MJF weekend 
 

Potential Growth 



      
CASE STUDY: How SLO Jazz Festival might grow with support & development: 

ü  The 21st Annual San Jose Jazz Festival 

Over 100,000 music lovers enjoying over 1,000 musicians on 10 stages performing three 

days of jazz, blues, salsa, Latin and many other forms of contemporary music throughout 

downtown San Jose in the heart of Silicon Valley. 

     

ü  The Monterey Jazz Festivalôs Jazz Education Programs 

This event, now in its 21st year, provides brands with an established property to target trend 

setting demographics through a variety of sponsorships.  

 Year-round, world-renowned, successful educational endeavors reaching 200,000 

students around the world, and generating 11,000,000 media impressions 

  

ü  The 2012 Monterey Jazz Festival All-Stars National Tour 

Taking the Festival across the USA with Grammy-winning artists 

appearing in 30 - 50 cities before 40,000 fans, generating 45,000,000 media impressions 

 
 

ü$38,000,000 economic impact from MJF weekend 
 

Potential Growth 



Initially, a 

smaller version 

of San Jose Jazz 

Festival:  
 

Music filling the 

air throughout 

downtown  

San Luis Obispo. 

Potential Growth 



Where the money goes: 

ÅHeadliner Artist Deposits  

ÅCity Permits and Other Costs 

ÅEstablishing our Education Program 

ÅStudent Scholarships 

ÅMedia Plan 

ïRadio/Television Spots 

ïNewspaper & Print Publications 

ïLocal Publication 



Jazz Education 

ÅSLO Jazz Summer Workshop 

2 Weeks of Jazz Education 
ïMiddle School, High School, Young Adult 

ïTwo weeks during the summer 

ï8:45a ς 3:45p daily  

ïJazz education, theory, combo, big-band, and more 

ÅJazz School Remote Campus 
ï.ŀŎƘŜƭƻǊΩǎ ƻŦ aǳǎƛŎΣ WŀȊȊ {ǘǳŘƛŜǎ 

ÅLessons year-round 
ïExpand ways to inspire students throughout the year 

 



Events We Present 
Court Street Summer Jazz Series 

Å1st Jazz Series Successful! 

ÅJune 11 ς Aug 23 (SAT from Noon ς 3p) 

ÅCourt Street Terrace by Pottery Barn & Sephora 

Summer Jazz Workshop w/Cal Poly & Cuesta College 

Bossa Nova Party ς Benefit Concert 
Å.ŜƴŜŦƛǘƛƴƎ DƻŘΩǎ IŀǾŜƴǎ ŦƻǊ /ƘƛƭŘǊŜƴ 

Red Evening Celebration (postponed this year) 

Jazz Cruise on Papagallo II ς June 2012* 

CŀǊƳŜǊΩǎ aŀǊƪŜǘ aŀƛƴ Stage ς Aug, Sept 2012* 

SLO Jazz Festival ς September 29-30, 2012* 

2nd Winter Funk Festival (March 2013)* 
ÅMultiple local funk bands at the Vets Hall, San Luis Obispo 

 

 

 

Our focus is to create year-
round events to offer 
members and sponsors 
many opportunities through 
the year for exposure and 
experience. 

 

Our initial concert series is 
the Court Street Summer 
Jazz, featuring ten (10) 
ǿŜŜƪǎ ƻŦ ǘƘŜ /ŜƴǘǊŀƭ /ƻŀǎǘΩǎ 
finest jazz musicians. This 
series was developed in 
conjunction with Copeland 
Properties and achieved our 
first goal of creating an 
annual jazz music series in a 
shopping mall environment. 

 

We are now planning 
additional special concert 
events to highlight 
openings, a cruise, holiday 
events, and more. 



Premiere Event 

 The SLO Jazz Festival is a premier music 

event featuring top talent from around the 
globe and San Luis Obispo County.   

  

 We will have multiple stages throughout  
our beloved downtown, including the 
mission plaza.  It will bring together 
friends, family, students, and community 
from the central coast and beyond. 

 

 
 

We are creating a series of 
music festivals and events 
that will offer organizations  
a powerful way to impact 
the community and raise 
exposure for your brand. 
 
We incorporated SLO Jazz 
Festival in 2010 and are 
establishing as a non-profit 
in 2011.  The SLO Jazz 
Festival will present the 
finest local jazz musicians 
ŀƴŘ ǎŜǾŜǊŀƭ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ 
top jazz headliners. Our 
vision is to produce a series 
of music events culminating 
in the SLO Jazz Festival, an 
annual music festival. 
 
We are actively raising 
funds to sponsor the 1st 
Annual SLO Jazz Festival in 
September 29-30, 2012 and 
events for SLO Jazz Festival, 
Inc. in 2011. 



Quality Poster Art 
 

 
 

We are thrilled to announce 
that our Festival Poster Art is 
being produced by John 
Landon, famed international 
and locally-based artist. 
 
The John Landon Gallery is 
located on the Pacific Coast 
Highway in the Central Coast 
town of Shell Beach.  
 
[ŀƴŘƻƴΩǎ ŀǊǘǿƻǊƪ ƛǎ ǇƭŀȅŦǳƭΣ 
colorful, and represents the 
fun, vibrant, and forward-
thinking festival we are 
bringing to San Luis Obispo 
for the enjoyment of visitors 
from all over the USA. 
 
We also plan to have a special 
άǇƻǎǘŜǊ ǎƛƎƴƛƴƎ ŜǾŜƴǘέ ŀǘ WƻƘƴ 
Landon Gallery at 1110 Morro 
Street (across from the Apple 
Store) as a special VIP event 
for Court Street Summer Jazz 
on September 3, 2011. (Note: 
date for SLO Jazz Festival is 
not yet final ς please do not 
publish.) 
 
 



Expected Demographics 
 Affluent:   64% earn $150,000 - $200,000+ a year 

 

 Educated:  43% with graduate degree 

 

 Established:  64% are 34-55 years old 

  

 Loyal:  40% or more are expected to return 

 

 West Coast: 70% + International reach 

  

 

 

 

In comparing initial 
demographics with the 
Monterey Jazz Festival, San 
Jose Jazz Festival, 
Sacramento Jazz Festival, 
and other jazz festivals, we 
find impressive statistics of 
the types of people we can 
reach. 

 

Attendees at Monterey Jazz 
Festival offer affluent, 
educated, established, loyal, 
and both West Coast and 
International origination: 
ideal potential for hotels 
ǿƛǎƘƛƴƎ ǘƻ Ǉǳǘ άƘŜŀŘǎ ƛƴ 
ōŜŘǎέ ŀƴŘ ŎŜǊǘŀƛƴƭȅ ŀƴ 
attractive demographic to 
other businesses in 
Downtown SLO for 
shopping and services. 
(Statistics source: Monterey 
Jazz Festival.) 


